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WORLD OILS & FATS

Both production and consumption grown
+3 - 4% per annum over past 30 - 35 years

Background
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GLOBAL PRODUCTION & CONSUMPTION
% PER ANNUM CHANGE 
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Production Consumption

Background
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GLOBAL TRENDS IN OILS & FATS CONSUMPTION 
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GLOBAL TRENDS IN OILS & FATS
CONSUMPTION

Global trends in consumption driven mainly by:

� Production developments (via price and technical 
adaptation)

� Changes in consumer preferences and marketing 
trends

� Political policy influences on consumption and 
production

� Regional diversity

Global Trends in Consumption
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Production developments (via price and technical 
adaptation)

GLOBAL TRENDS IN OILS & FATS
CONSUMPTION

Key influences on consumption trends to generate 
sufficient market outlets :
� changes in relative prices 
� technical adaptations

Most recent clear examples, expansion of soya and 
palm consumption to accommodate:
� major increases in world soyabean output 

(esp. S. America)
� steady expansion of world palm oil production

Production Developments
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WORLD PRODUCTION
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CONSUMPTION Production Developments
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Oil Prices $/MT (R'dam - 2 months forward)
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Oil Prices $/MT (R'dam - 2 months forward)
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WORLD CONSUMPTION
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GLOBAL TRENDS IN OILS & FATS
CONSUMPTION Production Developments
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Expansion of palm production also encouraged 
technical promotion and education activity that boosted 
(e.g.) palm stearine use as:

� food hard stock
� soap raw material
� oleo chemical feedstock 

GLOBAL TRENDS IN OILS & FATS
CONSUMPTION Production Developments
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Most clear examples in terms of key consumption 
trends are :

� rapeseed (canola) oil (high in mono-unsaturates)
� sunflowerseed oil       (high in poly-unsaturates)

Evolving trends in consumer preferences and 
market emphases on mono-unsaturates and poly-
unsaturates important influences on consumption 
trends.

Changes in Consumer Preferences and 
Marketing Trends

GLOBAL TRENDS IN OILS & FATS
CONSUMPTION Changes in Consumer and Mktg. Trends
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� Consumer preferences on GMO issue (esp. in EU) 

� Key recent boost to rape and sunflower oil 
consumption  (re-inforced in 2004 by new EU Labelling 
Law)

� Food companies in Europe excluded GMO raw 
materials

� This might not be sustainable for the future

GLOBAL TRENDS IN OILS & FATS
CONSUMPTION

RAPE & SUNFLOWER OIL

Changes in Consumer and Mktg. Trends
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EU expansion of bio-diesel production both recent and future is 
the largest factor.

Expansion of EU bio-diesel production being encouraged by:

� national EU Governments tax concessions
� German Government ad-mixture permission (5% in diesel)
� EU Commission recommended 5% ad-mixture policy
� EU to comply with CO2 emission reduction (Kyoto Protocol)
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GLOBAL TRENDS IN OILS & FATS
CONSUMPTION Changes in Consumer and Mktg. Trends
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The result has been a dramatic expansion of EU 
bio-diesel production
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GLOBAL TRENDS IN OILS & FATS
CONSUMPTION Changes in Consumer and Mktg. Trends
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� EU target is to have  by 2010 replaced 5.75% of the total fuel used for road 
transportation by bio-diesel;

� Total EU diesel oil usage for transport is estimated at 140 Mio ton and   
total gasoline usage at 164 Mio ton per annum by 2010

� This will have to be realised mainly via ethanol and bio-diesel application

� Bio-diesel made from rapeoil is technically the best solution  (DIN spec),

� 5.75% would mean about 8 Mio tons of bio-diesel usage in 2010

� On top of that ethanol application  may grow - produced from corn and 
sugar beets - which will compete with oilseeds for acreage

EU policy:
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GLOBAL TRENDS IN OILS & FATS
CONSUMPTION Changes in Consumer and Mktg. Trends
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� Current max EU 25 rapeseed crushing capacity is estimated at 11.5 - 12 
Mio ton  (max 5.3 Mio ton of rapeoil production);

� Acreage and crushing capacity have to at least double in 5 years to 
accommodate  the increased demand from bio-diesel and food users if 
the EU pursues its  current policy;

� Imports of rapeseed/oil are difficult due to GMO, but has to be 
reconsidered for  Bio-diesel production;

� Substantial quotas for Bio-ethanol from e.g. Brazil have to get free access 
into the EU;

� Rapeseed oil and also sun oil prices will remain very high, while a 
physical squeeze becomes more and more likely and a bad crop could be 
devastating;

� More development work has to be put in place to be able to produce Bio-
diesel also from our big oils available in the world (soya and palm)
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GLOBAL TRENDS IN OILS & FATS
CONSUMPTION Changes in Consumer and Mktg. Trends
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Political Influences on Consumption and 
Production

GLOBAL TRENDS IN OILS & FATS
CONSUMPTION

Rapeseed Sunflowerseed

1975-1979 1.605 505
1990-1994 6.807 3.990
1995-1999 8.158 3.755
2000-2004 9.645 2.988

EU-15 Oilseed Production
(‘000 tonnes)

� 1975-1994 : Subsidised EU-15 self-sufficiency policy boosted 
production/consumption dramatically.

� Since 1994 : EU-15 oilseed area discouraged by less favourable EU 
policy in relation to grains;

� Since 1994 : New European initiatives in Bio-diesel/fuels continued to 
encourage rapeseed production, but not sunflowerseed.

Political Influences



19

More emphasis on ethical, ecological, environmental 
issues (Sustainability, Social Responsibility, 
Traceability of Oils)

Could eventually be a restraint on key expansions of 
cultivated areas of soyabeans and/or palm oil

Regional Diversity

GLOBAL TRENDS IN OILS & FATS
CONSUMPTION

Regional Diversity (Europe & Elsewhere)
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CHINA IMPORTS OF OILSEEDS/OILS
MILLION TONNES (OIL TERMS)
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CONSUMPTION Regional Diversity
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GLOBAL TRENDS IN OILS & FATS
CONSUMPTION

CHINESE SOYABEAN MEAL CONSUMPTION

* 1900% increase 1990 to 2003

* 12,7% population growth same period

* Protein consumption outgrew population 

by above 135X past 13 years

Regional Diversity

Source : USDA-Aug2003

Mln Tonnes
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WORLD OIL DISAPPEARANCE
% SHARE - CHINA

China

1970 - 1974 5.5
1975 - 1979 5.5
1980 - 1984 7.5
1985 - 1989 9.7
1990 - 1994 11.4
1995 - 1999 14.4
2000 - 2004 16.8

GLOBAL TRENDS IN OILS & FATS
CONSUMPTION Regional Diversity
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Regional diversity between Europe, North America, 
developing countries on stances/approaches to issues 
such as: 

� GMO
� sustainability
� traceability of supply

Clearly affecting both consumption and production 
patterns around the world

GLOBAL TRENDS IN OILS & FATS
CONSUMPTION Regional Diversity
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AUSTRALIAN CONSUMPTION
Australia
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Australia

AUSTRALIAN CONSUMPTION
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AUSTRALIAN CANOLA & SUN PRODUCTION
‘000 TONNES
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AUSTRALIAN CONSUMPTION
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Australia also remains 
unique as always

In this case, with 
tallow consumption

Australia

AUSTRALIAN CONSUMPTION

Because in addition to 
kangaroos Australia is 

also full of these:
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US & AUSTRALIAN TALLOW EXPORTS
(‘000 tonnes)
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Australia

AUSTRALIAN CONSUMPTION
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RECENT KEY NEW GLOBAL TRENDS

� How to cope with booming China demand over 10 
years 

� How to cope regional diversity on attitudes to key 
issues

� How to meet supply requirements of sharply 
expanding bio-diesel production

GLOBAL TRENDS IN OILS & FATS
CONSUMPTION
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Having talked about the uniqueness of Australia, thank 
you for what up to now is also a unique opportunity to 

visit this fascinating country in order to make this 
presentation to you

I am already feeling the need to make a return and 
more extended tour around

GLOBAL TRENDS IN OILS & FATS
CONSUMPTION


