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Overview

• Evolving dietary recommendations

• Fats and oils in the diet

• Health statistics 

• Changing consumer preferences

• The Healthy Oils Platform



Evolving Australian Dietary GuidelinesEvolving Australian Dietary Guidelines

1982 1992 2003

Avoid 
eating too 
much fat

Eat a diet low 
in fat, and in 
particular, 

low in 
saturated fat

Limit 
saturated fat 

and 
moderate 
total fat 
intake



Harvard Healthy Eating Pyramid



Nutritional classification of fats and oils

FATS AND OILS

SATURATED UNSATURATED

TRANS MONOUNSATURATED POLYUNSATURATED



Effect of fats on cholesterol levels

Diet high in 
saturated and 

trans fats

Increases total and 
‘bad’ LDL-

cholesterol levels

Diet high in 
unsaturated fats

Decreases total and 
‘bad’ LDL-

cholesterol levels



Blood cholesterol levels in Australian adults



Overweight and Obesity in Australian adults



Obesity Trends Among American Adults
1985

No Data       <10%        10–14%



No Data       <10%       10%–14%

Obesity Trends Among American Adults
1986



No Data       <10%        10–14%

Obesity Trends Among American Adults
1987



No Data       <10%        10–14%

Obesity Trends Among American Adults
1988



No Data       <10%        10–14%

Obesity Trends Among American Adults
1989



Obesity Trends Among American Adults
1990

No Data       <10%         10–14%



Obesity Trends Among American Adults
1991

No Data       <10%        10–14% 15–19%



Obesity Trends Among American Adults
1992

No Data       <10%        10–14% 15–19%



Obesity Trends Among American Adults
1993

No Data       <10%         10–14% 15–19%



Obesity Trends Among American Adults
1994

No Data       <10%        10–14% 15–19%



Obesity Trends Among American Adults
1995

No Data       <10%        10–14% 15–19%



Obesity Trends Among American Adults
1996

No Data       <10%        10–14% 15–19%



Obesity Trends Among American Adults
1997

No Data         <10%          10–14% 15–19% >20%



Obesity Trends Among American Adults
1998

No Data         <10%          10–14% 15–19% >20%



No Data       <10%        10–14% 15–19%          

Obesity Trends Among American Adults
1999

>20%



No Data       <10%        10–14% 15–19%          

Obesity Trends Among American Adults
2000

>20%



No Data       <10%        10–14% 15–19%          20–24%            ≥25%

Obesity Trends Among American Adults
2001



No Data       <10%        10–14% 15–19%          20–24%            ≥25%

Obesity Trends Among American Adults
2002



No Data       <10%        10–14% 15–19%          20–24%            ≥25%

Obesity Trends Among American Adults
2003



No Data       <10%        10–14% 15–19%          20–24%            ≥25%

Obesity Trends Among American Adults
2004



What does this mean for the food industry?

• Better educated consumers are changing their eating 
and purchasing habits

• Creating a huge demand for healthier food products
• The food industry is responding by developing more 

nutritious offerings
• In many cases, this means a change in the types of 

fats and oils used in the manufacturing process
• A commercially available healthy oil, with good 

functional properties and high stability, is required
• One of the oils which satisfies these requirements is 

High-Oleic Sunflower Oil



Australian High-oleic sunflower oil Usage

Australian High Oleic Sunflower Usage
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The Healthy Oils Platform

• A key strategy
• Creating a food industry with the ability to 

offer healthier products
• Technical expertise for the transition from 

saturated to unsaturated fats
• Nutrition communications and marketing



The Healthy Oils Platform – Product Examples
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The Healthy Oils Platform – Product Examples



The Healthy Oils Platform – Product Examples



The Sunflower Industry

• The Sunflower industry, and more specifically the 
High-Oleic Sunflower industry, is the primary 
commercial producer of high-oleic oils in Australia

• It is therefore the prime candidate to capture and 
leverage nutritional trends and the on-going 
consumer demand for a healthier food supply.


